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PREAMBLE

About Re.Climate

Re.Climate is Canada’s go-to centre for training, research
and strategy on climate change communications and
public engagement. Based at Carleton University, we
provide strategic services to help practitioners reach new
audiences, overcome polarization, communicate urgency,
and motivate change.

Project Team

Research and analysis: Dr. Ghadah Alrasheed,

Dr. Emma Bider, Narayanamoorthy Niveditha
Author: Chris Hatch

Design: Leigh Peterson, justafrog.net

Reviewers: Jennifer Mayville, Dr. Chris Russill,

Brent Jolly, Natalie Southworth, and Dr. Tara Mahoney

Methodology

The project analyzed climate coverage in Canadian
national media outlets, including the Globe and Mail,
National Post, Financial Post, CBC News, Toronto Star,
Macleans, along with wire stories (e.g., Canadian Press)
appearingin those outlets between January 1to March 31.
All comparisons between years use that same time period.
The high-level analysis of wildfire and extreme weather
event coverage reviewed articles published between June
1and August 31. The project surveyed news, opinion,

and analysis articles gathered using Nexis Newsdesk,
Canadian Newsstream, Press Reader, and Factiva.

A ReClimate

A high-level review of the media stories was followed by a
deeper analysis of arandom sample of 101 articles focused
on ways to address climate change (“solutions”) and 54
articles on wildfires. That analysis of the climate solutions
sample identified common frames, topics, messengers,
and narratives, while the wildfire sample identified the
types of voices that appear most frequently. The analysis
of the climate solutions sample uses the timeframe
January 1to July 31, 2024, while the wildfires articles cover
June1to August31,2024.

Limitations

This assessment of Canadian outlets operating nationally
in English does not represent media coverage in Quebec.

It does not address regional and broadcast media or assess
narratives on social media. The findings are limited to the
articles available through the tools used—Nexis Newsdesk,
Canadian Newsstream, PressReader, and Factiva.

Coverimage: Manitoba NDP leader Wab Kinew speaks to the media after winning
the Manitoba Provincial election in Winnipeg, Tuesday, Oct. 3, 2023. (DAVID
LIPNOWSKI/ THE CANADIAN PRESS VIA AP)

Citation: Hatch, C., Alrasheed, G., Bider, E.,
Narayanamoorthy, N. (2024). Climate Change and Solutions
in Canada’s National Media. Re.Climate.
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EXECUTIVE
SUMMARY

Climate change is a significant topic

Climate change remains a significant topic in Canada’s
anglophone national media and the number of times it was
mentioned increased from 2023. As a topic, climate change
is not far behind mental health in terms of how frequently
the term appears in national coverage although it has been
surpassed by immigration and housing.

Coverage lacks context and causes
In general, climate change coverage remains
decontextualized. Extreme weather and fires are rarely
attributed to climate change (even when “breaking news”
coverage of evacuations and alerts were removed from the
analysis). The amount of linkage between climate change
and extreme weather events decreased from last year. The
national media does not generally dispute the connection,
but only 13 per cent of wildfire stories make the connection
to climate change explicitly. For heat waves, only 25 per
cent of coverage draws the connection to global heating.
Global trends do not frequently receive coverage,
exceptinisolated news stories and fossil fuels are not
often identified as the main cause of global warming (nor
are specific fuels like coal, oil or natural gas). Only 10 per
cent of national news stories that mention climate change
make any mention of fossil fuels. That percentage has not
increased over the past two years and represents a drop
from19 per centin 2021.

A ReClimate

Solutions: technology-focused or

politically divisive

Solutions coverage is technocratic, with electric vehicles
receiving the overwhelming majority of attention. In 2024,
the narratives around EVs became significantly more
negative, largely focused on a purported “slowdown” in
sales. However, sales continued to set records, just at a
slower pace than in previous years.'

Government policy and nature protection receive scant
attention, with the notable exception of the carbon tax.
The carbon tax is covered predominantly as a political
controversy, and only one-third of stories mention climate
change, even in passing.

Climate Change and Wildfiresin Canada’s National Media, 2024
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RECOMMENDATIONS FOR
COMMUNICATORS

Arepresentative from the Canadian Red Cross works

n centre where food and shelter is being

provided for those forced from their homes due to the
wildfire burn suburban Halifax, Nova Scotia, on

.(DARREN CALABRESE/THE
CANADIAN PRESS VIA AP)

Place people at the centre

Include voices that are currently underrepresented—such as Indigenous people and civil society groups—in order to
broaden the narrative beyond the current technocratic and political framing. This includes explaining the real-world
impacts on affected people.

In terms of professional voices, scientists and medical professionals are the most widely trusted messengers but receive
less profile than government and business voices. (Note that trustis higher for “front-line” messengers like doctors and
nurses, fire ecologists and firefighters—not necessarily climate system modellers).

Communicators and NGOs can build up programs to train more people to speak to the media and amplify trusted voices,
by including them in press materials and profiling them at newsworthy moments.

Examine the impact of fossil fuel pollution

Underscore that climate impacts are mostly driven by the burning of fossil fuels, which creates a thickening blanket of
heat-trapping gases around the Earth.

Burning fossil fuels—like oil, gas, and coal—is by far the largest cause of climate change, accounting for over 75 per cent
of global greenhouse gas emissions and 9o per cent of all carbon dioxide emissions, but they are mentioned in just 10 per
cent of climate coverage.

N ReClimate Climate Change and Wildfires in Canada’s National Media, 2024




Focus on broader “solutions”

Protecting ourselves from climate impacts means both preparing for emergencies now and addressing the root
cause of fossil fuel pollution. Engaging people across population segments is important for developing support for

climate solutions.

The public does not clearly distinguish between mitigation and adaptation when it comes to tackling climate change.?
Communicators can emphasize that neither alone is sufficient, and both are now necessary.

Similarly, communicators can emphasize that technologies are not adequate “solutions” on their own but require
regulations to be deployed at scale combined with laws to regulate pollution. Communicators should also focus on
public education and engagement to build understanding, support and adoption of climate solutions.

Contextualize Canada’s role in the world

Canada has an outsized impact on global emissions, but the public largely believes our role is insignificant and the
country is already doing its fair share.

Canada s one of the top 12 biggest climate polluters in the world. And Canada has not yet met an emissions target while
our peers—including the U.S.—have reduced fossil fuel pollution.

Amplify well-reported climate stories

Communicators should methodically share and promote well-crafted stories by skilled journalists. News outlets track
the metrics on these stories and respond to their audiences.

Recommendations for newsrooms

Cover climate across beats

Climate change is increasingly important beyond science desks. Its impacts and solutions are multi-faceted and should
be included in other beats, including housing, health, food, agriculture, migration and inequality.

Provide climate context and causes consistently

Given the low and declining levels of climate literacy, there is a need to consistently include the basic causes and current
trajectory of climate change in related coverage.

N ReClimate Climate Change and Wildfiresin Canada’s National Media, 2024
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HOW DOES THE MEDIA
COVER CLIMATE CHANGE?

L

Emergency services respond to submerged vehiclesat
arkside Drive and Lake Shore Blvd.,
caused flooding, in Toronto on Tuesday,
July16,2024. (CHRISTOPHER KATSAROV/THE
CANADIAN PRESS VIA AP)

Coverage increasing but lacks context

For several years, the national media has consistently increased its coverage of climate change, and that trend continued
into 2024. There is no longer much questioning that climate change is a serious threat. Outside the opinion pages of the
National Post, the need for action is broadly accepted.

Climate change is most commonly presented as an issue embedded in the national conversation but most frequently
mentioned in passing. Stories that actually focus on climate change are four times less common than those containing a
passing mention.

Major climate impacts are rarely presented as symptoms of climate change. This year, wildfires and heat waves were less
frequently linked to climate change than in 2023. News stories about political fights over climate policy are common, but
the context of climate change itself’is typically absent from that coverage. The current context—such as the unexpected
global temperature records during 2023 and 2024—is covered sporadically as a science story and is rarely included in
broader coverage.

N ReClimate Climate Change and Wildfiresin Canada’s National Media, 2024




Climate change coverage: a yearly comparison
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Figure 1: Stories that mention climate change from January 1to March 31in 2022, 2023, and 2024, using the Nexis Newsdesk, Canadian Newsstream and
PressReader

How prominent is climate change in national media?

Climate change was overtaken by housing and immigration as a topic in 2024. Climate change is mentioned slightly less
frequently than mental health, similar to last year.

How big an issue is climate change in the national media?

HOUSING 1,945
ECONOMY 1,039

IMMIGRATION 805

HEALTH CARE 136

MENTAL HEALTH 728

o 500 1000 1500 2000 2500

# OF STORIES

Figure 2 : Stories that mention climate change compared to other key issues based on a search of national news outlets, using Nexis Newsdesk, Canadian Newsstream
and PressReader January 1—March 31, 2024

N ReClimate Climate Change and Wildfiresin Canada’s National Media, 2024 8




A problem without a cause

The primary drivers of climate change are rarely named. The most common term is abstract: “greenhouse gases”. Fossil
fuels are mentioned in just 10 per cent of stories about climate change, even though fossil fuel burning accounts for over
90 per cent of global carbon dioxide emissions.* Specific products, like natural gas, are even less likely to be linked to
climate change.

Climate change mentions far outweigh mentions of its causes

GREENHOUSE GAS(ES) 161

CARBON EMISSIONS 12

FOSSIL FUELS + s
CLIMATE CHANGE

NATURAL GAS + 52
CLIMATE CHANGE

OIL SANDS +
CLIMATE CHANGE

METHANE +
CLIMATE CHANGE

CARBON POLLUTION

| | | | | | |

o 100 200 300 400 500 600 700 800

# OF STORIES

Figure 3 : Number of stories with relevant search terms January 1—March 31, 2024. Sampling of national news outlets searched using Nexis Newsdesk, Canadian
Newsstream and PressReader

Natural gas is getting more attention

Natural gas has become a major topic in the national media. The focus on natural gas has eclipsed stories about the
traditional “oil and gas” industry. However, these natural gas stories are less likely to make any connection to climate
change and frequently present natural gas as part of a low-carbon future or an important energy source during

the transition.

Barely one-fifth of natural gas coverage mentions climate change, even in passing. Stories about oil and gas mention
climate change 31 per cent of the time.

N ReClimate Climate Change and Wildfires in Canada’s National Media, 2024




A ReClimate

Connection between fossil fuels and climate change

52
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238 OIL AND GAS STORIES
NATURAL GAS STORIES

Figure 4: Number of stories withrelevant search terms January 1-March 31, 2024. Sampling of national news outlets searched using Nexis Newsdesk, Canadian
Newsstream and PressReader

Sample narrative:

“Mr. Ebel’s move to reorient Enbridge toward natural gas is a bet that the fuel will play a crucial role in the world’s lower-
carbon energy future.” —Globe and Mail, Mar. 26, 2024

ilhouetted inside a massive liquefied
age tank und uctionatthe

Climate Change and Wildfiresin Canada’s National Media, 2024
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UNNATURAL DISASTERS

Firefighters from the B.C. Wildfire Service work to containaspot fire started by

ahelicopter dropping incendiary dev rt g ibed fire plan
on the Aq'am community's territory outside Cranbrook, B.C. on April 28, 2023.
(PHOTO BY JESSE WINTER)

Decreasing connection to climate change

Climate disasters are rarely connected to climate change in media coverage. Moreover, the linkage between wildfires
and extreme heat has decreased since last year.

With the exception of the fire in Jasper, AB, wildfire coverage in 2024 was less frequent than 2023. The public might have
received the impression that 2024 was a reprieve, but in terms of area burned, 2024 was actually the second-worst fire
season since 1995.

Linking extreme events to climate change in national media

106
WILDFIRE + CLIMATE
CHANGE STORIES 25 60
; . FLOOD + CLIMATE
) decreasedin2024 CHANGE STORIES E)I(IITI\EIQEESI:g\;ESCLIMATE
) decreasedin2024
803 TOTAL TOTAL EXTREME
TOTAL FLOOD STORIES HEAT STORIES
WILDFIRE STORIES

Figure 5: Proportion of media stories on wildfires, floods and extreme heat mentioning climate changein relation to all stories on wildfires, floods and extreme heat
respectively, using Nexis Newsdesk, Canadian Newsstream, and PressReaders, June 1—August 31, 2024

Climate Change and Wildfiresin Canada’s National Media, 2024
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Climate connections 2023 t0 2024
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Figure 6: Proportion of media stories on wildfires, floods and extreme heat mentioning climate changein relation to all stories on wildfires, floods and extreme heat
in2023 and 2024, using Nexis Newsdesk, Canadian Newsstream, and PressReader, June 1—August 31, 2023 and June1—August 31,2024

Despite this lack of connection in the media, extreme weather has penetrated the public’s understanding of climate
change. A large majority recognizes that climate change is driving an increase in fires and extreme weather. For example,
roughly two-thirds of Canadians tell pollsters they think forest fires are going to become more frequent and more severe.’

Over one-third of Canadians now say they have been personally impacted by fire or extreme weather events—a
significant 12 percentage point increase from just one year ago.® However, adaptation measures do not receive much
coverage. For example, only four per cent of wildfire coverage mentions firesmart-type programs for homes. Similarly,
only four per cent of wildfire coverage mentions forest management at the landscape level.

Share of voice about wildfires

The most common voices speaking about wildfires are government spokespeople. Front-line experts are still not
well-represented.

Indigenous voices are still very underrepresented in the national media, especially considering the disproportionate

impact of wildfires on Indigenous communities.

Health professionals, like doctors and nurses, are also rarely cited despite the evident health impacts and fatalities from
wildfire smoke.” Health professionals have clear expertise to communicate these impacts and are some of the most
trusted messengers.

N ReClimate Climate Change and Wildfiresin Canada’s National Media, 2024
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Voices on wildfires

GOVERNMENT (CIVIL
SERVANTS & AGENCIES)
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Figure 7: Sources quoted or referenced based on detailed analysis of a random sample of coveragein 2024

Note that it is possible that 2024 was an abnormal year because national media coverage was heavily dominated by

the fire in Jasper, a townsite and national park. Indigenous voices and health professionals were notably absent from

coverage of the Jasper fire.

For advice about communicating the link between extreme weather, fires, and climate change, see Re.Climate’s Tip
Sheets: Wildfires and “Un-natural Disasters” and Heat Waves and “Un-Natural Disasters.”

A ReClimate

Firefighters from an Alaska smoke jumpers unit refuel with pizza on the fire line
of awildfire burning near a highway outside Vanderhoof in northern British
Columbia, Canadaon July 11,2023. (PHOTO BY JESSE WINTER)

Climate Change and Wildfiresin Canada’s National Media, 2024
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https://reclimate.ca/wp-content/uploads/2024/07/Re.Climate-Tips-Wildfire-Disasters-2024.pdf
https://reclimate.ca/wp-content/uploads/2024/07/Re.Climate-Tips-Heat-Waves-Disasters-2024.pdf
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CLIMATE “SOLUTIONS”
AND SMOKESCREENS

\ 8 ElectricBus.

Anelectric TTC bus is operating in Toronto, Ontario, Canada, on July06,2024.
(PHOTO BY CREATIVE TOUCH IMAGING LTD./NURPHOTO VIAAP)

Climate solutions coverage is typically technology-focused and technocratic. Machines—like electric cars—get much
more attention than government policies or nature's importance. Electric vehicles dominate the national coverage of
climate “solutions.” This is consistent with recent years, although the narrative around EVs became more negative
in2024.

The vague category of “renewable energy” is a distant second to EVs in solutions coverage. Specific coverage of wind
energy, heat pumps, or solar power is even less common.

Hydrogen has become a significant focus of the national media—it receives more attention than any specific low-carbon
energy source or heat pumps.

N ReClimate Climate Change and Wildfires in Canada’s National Media, 2024
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Climate technologies

ELECTRIC VEHICLES 231
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Figure 8: National media mentions of climate technologies, January 1—March31, 2024

EVs ‘struggling’

The dominant narrative found in this year’s analysis about electric vehicles is about an industry not living up to its
promise and struggling with public acceptance. Coverage focused on a purported decline in sales and consumer interest.
The actual trend appears to have been ongoing growth and continued sales records. Although sales vary by month,
year-over-year growth has continued—reaching new heights in Canada and worldwide.® But the narrative is frequently
presented in headlines and stories as if there was a drop in absolute sales and “sagging demand.”

Concern about cost-of-living also fed into narratives about electric vehicles. EVs are frequently presented as being
more expensive than gas cars, although their lifetime cost of ownership is demonstrably lower in Canada, “usually
significantly so.™

Sample narratives:
“Electric vehicles are becoming easier to find in Canada, but not easier to afford.” —CBC, The National, Feb. 19, 2024
"Consumers are balking at high EV prices, high maintenance and insurance costs... Some automakers have laid off

employees at EV plants or redirected resources because of sagging demand." —Pushing electric vehicles is virtue-signalling
and fighting the free market. Globe and Mail. Feb. 3, 2024

N ReClimate Climate Change and Wildfiresin Canada’s National Media, 2024
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Hyped about hydrogen

Hydrogenis receiving significant attention in the national media, a trend that continues from 2023. In fact hydrogen
receives more attention than carbon capture, nuclear, or any type of renewable energy.

There are two primary narratives: hydrogen as a diversification strategy for the oil and gas industry and hydrogen as a
promising new exportindustry, typically for Atlantic Canada.

Neither narrative is much contested within the media coverage, even though hydrogen is already a substantial source of
greenhouse gas emissions and is used in refineries, upgraders, and petrochemical plants. The technical and economic
challenges to hydrogen as an export commodity are rarely investigated, nor is the strategy of building new wind farms on
the East Coast to power a new hydrogen industry rather than decarbonize the existing regional economy.

Coverage typically relies on business and government voices, while independent experts are much less frequently cited.

Sample narrative:

“While there is much work to do to grow hydrogen production in this country, the East Coast has been identified as
a potential hub for the burgeoning sector. There are several projects proposed in the Atlantic provinces thataim to
produce clean hydrogen from massive wind farms...”— The Canadian Press, Aug. 16, 2024

Capturing carbon

Carbon capture is generally covered as a technology supported by the oil and gas sector. Although it is often described as
having a questionable track record, it is generally presented as necessary for decarbonization in Canada, particularly for
the oil industry.

There has been some coverage of carbon capture at natural gas plants for electricity generation. These stories were
mostly catalyzed by Capital Power’s decision to abandon its proposed projectin Alberta. Very little coverage focuses on
carbon capture for other sectors, such as cement.

Itisrare to find coverage clarifying that carbon can only be captured upstream in the oil industry (production or refining)
and not after the oil is burned (in a car or truck), leaving the bulk of emissions uncaptured.

Sample narrative:

“The technology is expected to play a key role in Canada's climate plan, but implementing it has proved tricky.”
—CBC News, June 26, 2024

N ReClimate Climate Change and Wildfires in Canada’s National Media, 2024 16




Policy focus: All about the carbon tax

Controversy about the federal carbon tax completely overshadows coverage of any other climate policies. The carbon tax
received twenty times more coverage than regulations for zero emission vehicles or regulations for the electricity sector.

Climate policies

CARBON TAX 238

EMISSIONS CAP 15
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ZERO EMISSIONS ] 9

—1
(2}

o 50 100 150 200 250

# OF MENTIONS

Figure 9: National media mentions of climate policies, January 1—March 31, 2024

Stories about the carbon tax do not usually describe it as a climate policy or present the policy in the context of climate
change. Only one-third of the carbon tax coverage mentions climate change at all.

When it comes to specific outlets, the one notable exception is the Toronto Star. Climate change is mentioned in 64
per cent of stories about the carbon tax from The Star. Other media outlets connect the carbon tax to climate change
about one-third of the time or less. The Globe and Mail makes the connectionin 34 per cent of'its stories, CBC’s online
coverage does so with 31 per cent and the National Post at 27 per cent.

Solutions stories avoid fossil fuels

Itis rare for stories to mention the need to address the burning of fossil fuels explicitly, even when the topic is “what to do”
about climate change.

Less than 20 per cent of stories focused on climate action mention the role of fossil fuels. Stories about renewable energy
or low-carbon technologies frequently refer to their potential to “reduce emissions” but rarely as replacements for oil,
gas, or coal.

By contrast, the abstract term “energy transition” is cited in roughly half of climate action stories, and one in four
reference the concept of “net zero”.

N ReClimate Climate Change and Wildfires in Canada’s National Media, 2024
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Share of voice about solutions

Solutions coverage primarily references businesspeople, politicians, and voices from government agencies and
regulators. Independent experts are cited less frequently. Businesses have the largest share of voice, surpassing
Indigenous voices or health professions by a large margin.

Voices on solutions
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Figure 10: Sources quoted or referenced based on detailed analysis of a random sample of coveragein 2024

Unproven solutions receive climate framing

Carbon capture and storage (CCS) is the technology most commonly framed as a climate solution. In fact, the most
unproven technological “solutions” are the ones most often presented in the context of tackling climate change.

Both carbon capture and green hydrogen have contested track records in terms of economics and effectiveness.”® By
contrast, wind and solar have proven track records and sharply declining costs. However, carbon capture is five times
more likely to be framed as a climate solution than solar.

When the national media publish generic coverage of “green” or “clean” energy, 39 per cent of stories make a link to
climate change. But the climate framing around specific renewable energy sources is much lower. Wind energy is only
framed as a climate measure 22 per cent of the time. For solar power, it’s just eight per cent, compared to carbon capture
at 42 per cent.

N ReClimate Climate Change and Wildfiresin Canada’s National Media, 2024
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Solutions commonly linked to climate change
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Figure 11: Proportion of stories that mention these solutionsin the context of climate change, comparedto the total for each solution, January 1—March 31, 2024
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CONCLUSION

(PHOTO CREDIT: EVIT./UNSPLASH)

Although climate change is frequently mentioned in the national media, the connection to impacts, solutions and its

causes are far less common. This deficit in connecting the dots has several causes and important consequences.

Journalistic balance no longer dictates that climate skepticism be given equal coverage in national media. But,
while climate change is generally accepted as a scientific fact, the consequences and causes are often presented in
abstract terms or omitted altogether. The standards of impartiality and impulse for a “view from nowhere” allow
economically and politically powerful industries to be presented without sufficient context, obscuring their role in
fuelling climate change.

That lack of context leaves the public discourse vulnerable to fossil fuel greenwashing campaigns which aim to soften
public attitudes towards polluting industries and position them as part of the solution to climate change."

After decades of climate coverage, there are still crucial gaps in the public’s climate literacy. Just under halfthe Canadian
public identifies burning fossil fuels as the primary driver of climate change and the national media rarely depict the
overwhelming role of fossil fuel burning or the necessary conditions to stop climate change from getting worse.'?

Public prioritization of climate action has waned recently even while temperatures and impacts have dramatically
increased.’ The national media has the opportunity to bring clarity and communicate context when covering policy
battles, solutions and impacts—making explicit the prime causes and the current status, both of global heating itself and
the amount of progress still required.

Media coverage privileges the voices of government officials and politicians, accentuating political polarization. The
climate story is covered from within the bubble of politicians and professional spokespeople. The centrist views of the
broader public are far less visible. By bringing in more voices the media can provide meaningful context and present
climate change more accurately, as a shared reality.

N ReClimate Climate Change and Wildfires in Canada’s National Media, 2024
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